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EXECUTIVE SUMMARY

We named our business as “Syarikat Janazata” where we provide the various
services related to Islamic ner | management. The service featured is dead body
cleaning, kafan process o an be imagined as wrapping the dead body after
cleaning process and grav gjéing services. Instead, we provide the name sticker
printing for Yassin books a ifé_lve yard cleaning. We also collaborate with Jabatan
Agama Islam Sarawak or i hgrtly cé{lled as JAIS to organize funeral management

course.

e in operation and‘:@orking duty
1oney is recorded gérrectly.
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red in Islamic

Funeral manag

In ‘Kuching area, there is only one organiz

_ it services that is Lembaga Amanah Kem Masjid |
(LAKMNS). The fact ; ap ens fi;:_:ur to ‘seven peo
AKN nnot handle all of this by {hemseivés. This made us
another company that provide s st .'u_ &, e of business are
long term because we are dealing with dead people éﬁety"fd'ay, so, the demand for

this service never decline but keep increasing thi‘ L
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operate according to the task given to them.
ments and staffs are
ieve the customer’s satisfaction.

nd equipment for manage
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SYARIKAT JANAZATA

s funeral services

’

1. To ensure the goo

2. To improve our busines
mission and vision of co

3. To ensure all manage“
complete.

9. Enhance the manage

:ADMINISTRA TION OBJECTIVES
4. To ensure the facilitie

The Muslim




INTRODUCTION

The marketing concept rest on the philosophy that all marketing activities must
satisfy customer need and wants and also creates need with fulfil the demands in the
markets. A marketing plan is written document that details the necessary action to achieve
one or more marketing objectives. It can be for a product or service, a brand, or a product
line. Marketing plan coverage is between one to three years. A marketing plan may be part
of an overall business plan. €

strategies and principles. Reg
can be the one that makes or:

stance in particular place, and
arketing also helps in developing
ss, here it refer to introduction for
nize and known what:z products or

As a result, a éood marketing plan is in iportant in sense of satisfying the customer's
need and want 3 and how are we to handle__j[hg suppliers of our product services to fulfil
thie demand of the market. r 4
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