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ABSTRACT 

 

 

Social networking sites (SNS) or some of the researches called as web based social 

network have become vast online communication recently and the most popular 

online activity worldwide.  The social networking sites require users to give their 

personal information during registration to the site. Without realizing, users expose 

their personal information to the entire network. The study is used to identify the 

types of information reveal, social network sites behavior / habit and privacy 

awareness among different generation: The Baby Boomers, Generation X and 

Generation Y. The findings of this study prove that the types of information revealed 

are similar between the three generations, though the behaviour / habit towards the 

participation in social network sites and privacy awareness are different. Several 

criterion used as guidance to identify the generations behaviour / habit such as the 

duration spent in social network sites, the time spent per session in social network 

sites, the number of friend they have, how often they check their account (log in 

frequency) and how often they alter their status. The Baby Boomers generation 

shows that basically they had spent about 1 to 3 years in the site, surf the site about 

less than 2 hours in a day, have less than 250 friends in the network sites, intent to 

alter their status once every few days and basically they log in to the sites once in a 

day. The Generation X had spent their time in social networking sites about 3 to 5 

years, use less than 2 hours in a day to surf the sites, connected to more than 250 

friends, rarely update their status online and usually log in to the sites once in a day. 

Meanwhile the Generation Y had spent 3 to 5 years in social network sites, surf the 

site about less than 2 hours in a day, had more than 250 friends attached to them in 

the sites, likes to alter their status more than once a day and the frequency log in is 

either twice or three times in a day. About privacy awareness, all generations show 

that they aware on the privacy awareness (the privacy setting and visibility of the 

information) but the Gen X and Gen Y show the most. 
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CHAPTER 1 

 

 

INTRODUCTION 

 

 

 

1.1 Introduction 

  

Chapter 1 will give the overview about the research topic chose. The chapter starts 

with background of the research where it gives an explanation about the current 

research context now a day. The next topic is the description of problem statement 

where it will give description of the issue chose and needs to be addressed. This 

chapter also includes with the research question statements that needs to be 

answered, the research objectives that suppose to be achieved, the significance of the 

research to field study, the scope of the research (areas covered in the research and 

type of information will be included in the study) and lastly the limitation of the 

research (the cease of the scope of studies). 

 

  

1.2 Background of Research 

 

Social networking sites (SNS) or web based social network have become vast online 

communication recently and the most popular online activity worldwide.  Social 

networking sites (SNS) defined as “is a category of Web sites with profiles, semi-

persistent public commentary on the profile, and a traversable publicly articulated 

social network displayed in relation to the profile” (Boyd, 2006). There were various 

online social network sites in internet now a day such as Facebook, Twitter, 

MySpace, Windows Live Profiles, LinkedIn, Instagram and others. In US, social 

networking sites become the top internet usage left behind the other internet usage 

like email, portals, video/audio online, software manufactures and etc (Nielson 

Social Media Report, 2011). The SNS users are from various category, teenagers, 




