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ABSTRACT

As the world going through a new decade, the bond between human and medicine are
getting stronger as more and more medicine are discovered with the help of technology. As well
said, the knowledge and understanding for the medicine taken are as crucial as having the life on
the line. This is because either wrong administration or consummation CAN be fatal to one’s
life. Therefore, our Ministry of Health had set up a campaign known as Know Your Medicine
campaign, which is developed in order to educate the public about medicine they are taking
daily. In conjunction, the main objective of our study is to examine the understanding level of the
publics about the campaign itself as well as to provide the right drug information to the public.
The method we have employed is by interviewing the respondent and by conducting
questionnaires through all the respondents. The sample size for our study consists -of 200
respondents that are divided into two main categories, staffs and patients. The obtain result
shows that great efforts are needed to educate and improve understanding towards the medicines

used by the community so that the uneventuality can be avoided.
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1.1 INTRODUCTION

The ‘Know your medicine’ campaign is a three-year project (January 2006 -
December 2008) jointly organized by the Ministry of Health (MOH), Malaysia and
Federation of Malaysian Consumer Association (FOMCA). This campaign was initiated
in view of irrational use of medicines which is not only a danger to public health but also
has adverse impact on the economy. This campaign aims to educate and equip consumers
with skills to know and understand their medicines, to use medicines rationally and their

right to information on medicines.

This campaign will be conducted by pharmacists from both public and private
sector with the implementation of activities such as workshops for consumers at different
states of the country targeting both rural and urban areas, quiz competitions at state and
national levels for secondary schools, colleges and universities, National Seminar for
Senior Citizens, survey on consumers' perception on medicines, comic writing on Know-
your-medicine and Spot-the-Car competition and also the promotion in the mass media

such as internet, television, radio and magazine.

The main objectives of this campaign are to increase consumers’ awareness on
rational use of medicines and consumers’ right to information, to provide consumers with
information on different issues related to health and medicines, to ensure that consumers
know their medicines, what they should and should not take, and why, to improve
adverse drug reporting through patient education, to improve knowledge of mothers on

their children medicines and also to assist senior citizens on the use of medicines.




