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CHAPTER 1

INTRODUCTION:

BACKGROUND OF STUDY

Health is a dynamic procedure since it is continually evolving Olsen (2006) and
Sparks (2001). We as a whole have times of good health, times of sickness, and
possibly times of serious sickness. As our ways of life change, so does our level
of health. Better health is vital to human happiness and prosperity. It also gains an
important commitment to financial ground, as healthy population live more, will
be more beneficial, and spare more. In the event that we assume liability for our

own particular health and well-being, we can enhance our health once a day.

Every day, more and more consumers are prioritizing health products as one of
their priorities in life. It happens because of today's health is important to all
people but people are willing to spend time, energy and money to get that healthy
life. Many traders who sell products and services on a priority user that are
concern more about health. It will also be able to increase the level of awareness
of health products. As individuals get to be wealthier and the extent of elderly
individuals in the collective public increases, there is an unavoidable rise in
human services consumption. Some individual are prefer searching on health
product consist of for internal or external body, vitamin or others. However, to
improve health behavior among the public, it is necessary to increase awareness

and knowledge about the basic and fundamental science behind health behavior.
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In relation to the above, Monizone Resources is a company which health concept.
Monizone sell health products that are Ibnusina Therapy Eyewear. This product is
very useful for users who suffer from eye problems such as nearsightedness,
glare, headaches, migraines, eye pain and so on. Product Ibnusina Therapy
Eyewear is also very good quality and durable in materials which has been used to
produce the product. In terms of price, Ibnusina Therapy Eyewear also is a
product that provides the proper price to all users. In addition, this product is
environmentally friendly products and it is not harmful to consumers who use

them.

However, how to encourage the consumer to buy the product is the company also
must apply the strategy that related to the marketing strategy. According to the
Malhotra, marketing is simplistically characterized as 'putting the right product in
the right cost,at the right place, at the right time. Lot of hard work and research
needs to go into setting this basic definition up. Furthermore, if even one
component is missing the goal, a promising product or service can fail completely

and wind up costing the organization generously.

Next, the marketing mix is an urgent device to comprehend what the product or
service can offer and how to plan for a successful product advertising. The
marketing mix is most ordinarily executed through the 4 P's of marketing in term

of Product, Price, Promotion, and Place.

Then, the main P is for Product. Here the Internet can be the medium for buy for
instance regular online retailers or the medium for the product itself, for example,
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