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ABSTRACT 

 

Keyword Build Up (KBU) method is to encourage students to be independent in searching for 

knowledge about company strategies, approaches, best practices, and success stories while they are 

practicing self-learning through various reliable platforms on the internet (YouTube, Google Search, 

Facebook, Blogs, etc.). In the endemic era where students continuously adapt the technology usage in 

teaching and learning, engage students by making real-world connections through exploration and high-

level questioning. Hence, the KBU method ushers the students into self-directed learning by searching 

for knowledge, engaging in the learning process, deepening their understanding on subject matter, 

fostering curiosity, and making learning meaningful. KBU perhaps could help the lecturers to 

understand how the students would rate or categorize the strategy, company, brand, or key personnel of 

the brand according to keywords that best describe them. It highlights students’ point of view, which 

sometimes does not align with the lecturers’ view. This will close the gap between the two in 

understanding the subject of study. In addition, students may have their own way of memorizing the 

notes and information about a company and its strategy through their own initiated keywords. Learning 

will be much easier and simplified when students are able to connect a keyword with a lesson learned 

in the course. Discussion in class will be more fun and richer with ideas when students are able to 

connect keywords with the designated companies, brand image, strategy, key person, or business 

approaches and pinpoint the main and most important keywords by listing and ranking them.  

 

Keywords: keyword, knowledge, teaching and learning, self-directed learning, inquiry-based learning 

 

1. INTRODUCTION  

By tradition, learning through development of keywords was normally used by language 

teachers to simplify the learning of vocabulary. However, in the school setting, the vocabulary 

learning using keywords was based on the combination of keywords and pictures to better 

understand the meaning of the word (Sagarra & Alba, 2006). In addition, they learn by using a 

keyword-provided approach which teachers already had the keyword available for them to see 

and memorize. Apart from that, the keyword search method is also used in research as a means 

of finding related literature. However, in this case, keyword generated approach or keyword 

build up (KBU) is introduced for HEI students as a means to self-develop meanings and relation 

of a keyword based on their own understanding for other management subjects particularly on 

learning about a company’s strategy and business approach. Studying strategic management 

requires students to understand and relate specific performance initiatives, strategic approaches, 

brand identity and marketing slogans. 
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It all goes back to the nature of hospitality and tourism study which are built around 

terminologies particularly French terminologies in the culinary field. Hospitality fields are 

known for having specific terminologies and keywords to educate hospitality and service 

workers in understanding and applying the terminology when dealing with customers in 

restaurants, front desks, and events. Examples of such terminologies are a ’la carte menu, 

buffet, twin bed, runner, and many more. Therefore, the Keyword Build Up (KBU) method 

was introduced to students taking HTM750 (Global Strategic Management for Hospitality and 

Tourism) in March 2021 semester as Open Distance Learning limits face-to-face interaction 

between students and lecturers. Till now, KBU has been used by the students to improve their 

understanding and encouragement for self-directed learning, especially in hybrid mode. Hence, 

the KBU method ushers the students into self-directed learning by searching for knowledge, 

engaging in the learning process, deepening their understanding on the subject matter, fostering 

curiosity, and making learning meaningful (Kapur, 2019). 

2. METHODOLOGY 

The methodology began with the survey that tested on master’s students in the March 2021 

semester who took HTM750 (Global Strategic Management for Hospitality & Tourism) course. 

A simple survey using Google Form was conducted on 22nd May 2021 after the implementation 

of the method to see whether they understand the usage and how it might be useful for their 

studies. 

Figure 1 Survey on Students’ Perception and Feedback on KBU Method 
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3. FINDINGS  

A total of 8 (out of 9 students) responded and their feedback are as below: 

 

 

 

 

 

 

 

 

 

 

 

Figure 2 Overall Feedback – KBU Method 

The feedback focused on the simple nature of the method and the impact it had on the learning 

process. It was found to be helpful and facilitated the students in organizing their notes and 

knowledge on subjects discussed or assigned to them. In addition, the use of MIRO’s bullseye 

diagram enabled them to organize keywords based on their priority and importance. The 

keywords placed in the center were regarded as the main points related to the company, its 

strategy, image known for, or brand. The use of Excel Spreadsheet on the other hand, facilitated 

the process of retrieving the keywords and organizing them in matrix format. Most of the 

students found the method to be helpful and easy to use. It will be useful when discussing a 

topic concerning the strategy, brand, or image of a company by referring to these keywords. 
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Figure 3 Usefulness of KBU Method-Students’ Perception 

4. CONCLUSION  

The new norm helps the students grasp technology as a part of their learning activities which 

can be done through various modes, settings, platforms, and objectives. Some would want to 

convert understanding of a subject through games, quizzes, and approaches. The primary 

concern in developing new ideas in teaching is to make the learning process interesting, achieve 

its objectives and enhance knowledge on subject matter. 

The use of Keyword Build Up (KBU) method through the platform of Inquiry Based Learning 

entices students’ enthusiasm and curiosity in finding new knowledge and information that can 

relate to their quest for answers and in this case, understanding the strategy and company best 

practices, issues, challenges, and approaches. Students will be able to categorize the 

information that they found in the form of keywords that they could memorize or relate and 

retrieve whenever they needed to. 

The KBU method in courses such as strategic management courses will enable students to 

understand better because they generate the keywords based on how they perceive the 

information and that drives them to become experts in their own self-described knowledge 

category. This method is still in trial mode on a few selected master’s degree students and more 

tests need to be done to see the effectiveness of other hospitality related courses. As to date, the 

feedback was convincing, and students felt they were empowered to describe and categorize 

the knowledge about the subject that the lecturer had assigned to them. 
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