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ABSTRACT

Medication therapy becomes an attractive alternative choice to counter the rising
obesity problem but most of the approved drugs for the obesity therapy previously
were withdrawn from the market. Thus, there is an increasing consumption of over
the counter weight loss products. A cross-sectional survey was carried out using a set
of validated questionnaire adapted from Blanck H, Khan L, & Serdula MK, 2001
consisted of four sections: demographic background, the lifestyle and general
practices, the use of OTC weight loss products and the public references toward
pharmacist in weight management. Results showed 106 respondents had completed
the questionnaire, majority of the OTC weight loss products user were female
(67.9%) and at younger age (68.9%) from Malay ethnic (81.1%). Green tea extract
showed the highest percentage of use (24.1%). The public somewhat preferred the
pharmacist to monitor and manage their obesity problem while they expect the
pharmacist to give advice and counselling on obesity and weight loss products. In
conclusion, higher use of weight loss products in younger adult, Malay ethnic, works
in non-health related sector, degree holders and from urban area. The utilization of
the green tea extract shows the highest frequency among other products including
orlistat and other supplements. Public perception and expectations from the
pharmacist in weight management can be improved in the future.

viil



CHAPTER 1

INTRODUCTION

1.1 Introduction

Obesity is defined as the accumulation of fat in the body system that is excessive
and abnormal which may lead to various health impairment. It becomes the most
obvious malnutrition sign in developing countries and also increases the chances ofa
person to get other noncommunicable diseases. (Ellulu, Abed, Rahmat, Ranneh, &
Ali, 2014). The statistic shows that there are relatively more than 10% adult are
obese from the whole population. The most current statistics on obesity by World
Health Organization (WHO) highlight those 1.6 billion adults are overweight and
400 million are obese. Meanwhile, 43% adults is categorized under overweight and
obesity groups in Malaysia (‘Obesity’, n.d.). According to World Health
Organization (WHO), over 2.8 million adults die yearly due to the overweight and

obesity problem thus placing it as the fifth death leading factor in the world.

The factors lead to obesity is varied and have complex interaction between
biological, behavioural, social and environment. Environment factors are the primary

influence that contributes to the quick high prevalence in obesity since 30 years ago.



