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PREFACE 

Our research was concentrated on tne proolems and prospec 

of marketing jellyfish in Kuching, Sarawak. 

The other aspects we covered include tne present market 

situation -for- jellvfisn, trie consumption pattern of the 

various ethnic groups, and briefly on the processing of 

jellyf i sh. 

We were also interested to tinci the degree of success in 

the marketing aspect *.s,> at present and tne factors which 

determine the demand in an effort to forecast future 

prospect of marketing jeli/fisn m trie local market 

together with the relevant recommendations. 



ACKNOWLEDGEMENT 

In undertaking this research, we were assured ot the 

reliable assistance ana sources that would see? us through 

it successfully. We a\*^ undoubtedly very much indebted to 

a number of organisation, associations, 

hotels/ res tanran ts , comPa11 :i es and :• nd 1 v lduals to r chei r 

invaluable roles and con <:r I D U C ions co che success or our 

study. 

Miss Surmit Kaur i. navisor, lecturer or the School ot 

Business &. Management. ITti, bhan ill am. Selangor) 

Mr Nicholas nmin iLo-advisor, lecturer O T ITM, 

C a w a n g a n b a r a w a i••: > 

Mr John Boudville lEngiish Lecturer, ITM, Shah Alain; 

lir Abdul Rahman B Ellis ibrancn Director, LK1M, 

h.uch 1 ng , Sat'away '• 

Mr Michael Jopi n1 ; i n a m m LS trai i \ e Utticer of LH.J.M, 

barawdK ,' 

Mr C . h.. Lee <I'l an <r i e • 

BhdJ 

Mr i a >/ Boon D ;i n in.-

San Bhd • 

Mi-' Wan L Khwan : i:< < 

H S S O C i a •: i on seDu> 

Mr Bernarun b. •;.(>-. > l- eno 

k, Lumpur) 

.,- • , | i o' 

Sqet' Jf 

i i . •• i n 

uompanv Sarawak ban 

i i n -3 i-cosen oeataoa 

sheimen 

•qawa i h e n k an an - u!:-



K 1 1 i ) 

PA St 

PREFACE v i ) 

ACKNOWLEDGEMENT < ii > 

TABLE OF CON TENT5 vlii) 

CHAPTER i 

1. INTRODUCTION i 

2. LITERATURE SEARCH 2 

2.i HISTORY 2 

2.2 JELLYFISH 2 

2.2.1 DEFINITION 2 

2.2.2 T Y P E S OF JELLYFISH 2 

2.2.3 HRE AS WHERE THE iELL YF i SH ARE 

CAUGHT 3 

2.2.4 SEASONS 4 

2.2.5 GEARS FOR CAT CH ING J E LL VF i&i-; 4 

2 . 2 . £> G E N E R A L S"! R U C "I U f •' E 0 F J E i...!.... V F i 5 H 5 

2.2. 7 PR0CE3SING OF JELL Y V IS H 7 

2.2.. S GRADING 12 

2.2.c' PACKAGING 13 

2.3. 0 MARKET 11Mb J. 5 

.;„.„ PURPOSE OF ST LID v 16 

4. OBJECTIVE Oh' THE RESEARCH .1.7 

5. HfFG THESIS 13 

o. AbSUMFT'I UN 17 

7. SLOPE 20 



INTRODUCTION 

This research is carried out to identify the problems 

and prospects of Marketing jellyfish in Kuching, the 

Capital City of Sarawak. We chose this specific area 

because of the accessibility of the city to the main 

food management centres (Hotel, restaurants, producers, 

wholesalers and retailers), the large population 

consisting various races; the Chinese, Malays, Bidayuhs 

Itaans and others, and also being the most commercial 

area in Sarawak. 

A study has been made on the sales of jellyfish 

externally and internally, the consumption pattern of 

the various ethnic groups in Kuching and reasons as to 

why the market for jellyfish in Kuching is small. 

However, we did not go into detail with the? external 

market because it is not within the scope of our 

research. 

This study enables us to look into the problems faced 

in marketing jellyfish in Kuching. And based on our 

findings, possible solutions of improving the marks?ting 

strategies were made. 

From all the possible solution that we have mads, we 

will choose one that will allow us to look into the 

prospects of marketing jellyfish in the local market, 

and the possibility of expanding the local market. 


