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PREFACE

Jur raesearcn was concentrated on the sroolems and praospect

ot marketing Jjellvtish 1n kuching, Sarawat.

The other aspects we covared 1ncludse tne present market
si1tuation +tor geilv+isn, the consumpzion patftern of the
various ethnic grouers, and briasiv on the processing ot

Jelly+tish.

We were alcso interesctoed to +ti1ng the csqgqree of SUucCoess 1n
the marketing aspectis) at present and the ractors whion
detormine the demana 1n an 2+yorf Lo rorecast tutyre

prospaect o+ marvebting 12llivrisn an vz toocal marbes

taogether with e pelevant eedOnmenos L 10ns.,
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1.

INTRODUCTIGON

This research 1s carried out to identify the problems
and prospects of Marketing Jjellyfish in kKuching, the
Capital City DF-SaPawak. We chose this specific area
because of the accessibility of the city to the main
food management centres (Hotel, restaurants, producers,
wholesalers and retailers), the large population
consisting various races; the Chinese, Malays, Bidayuhs
Ibans and others, and also being the most comﬁercial

area in Sarawak.

A study has been made on the sales of jellytish
externally and internally, the consumption pattern of
the various ethnic groups 1n FEuchina and reasons as to
why the market for jellyfish in Kuching is small.
However, we did not go into detail with the external
market because 1t is not within the scope o+ our
research.

This study enables us to look into the problems faced

in marketing jellyfish in Fuching. And based on our

fincdings :iple solutions of 1mproving the marketinc
9 % g

strategles werse made.

From 2ll the possible solution that we have made, we
wlill choose one that will allow us to look into the

prospects or marketing jellytish in the local market,

and the possibility of expanding ths local market.



