CONSUMERS' ACCEPTANCE TOWARDS
CHS SUPERMARKET IN NONCRONGRN PINAMPANS

REGINA M. FREDOLINE SIKAN
208132245

._...._.a

RACUTIOD AT BUCIMISS 523*‘3%3?.‘_’,‘5 A
(BONS) BERNETIVE
FACHLTY ©F BUSIHERS -HA2K20FRINT
URIVERSIT] TEURAI A81 R2ADA

UATE KiMaRs: N

sz .....J*‘.._:..'

'35-5.; ‘?r g\n

Fui B2l _u-J



ACKNOWLEDGEMENT

| herewith present this study entitied, “CONSUMERS’ ACCEPTANCE TOWARD CKS
SUPERMARKET IN DONGGONGON PENAMPANG® as a prerequisite of Bachelor

Degree in Business Administration (Hons) Marketing.

With this opportunity, | would like to express my deepest appreciation to the
Management of CKS Supermarket for their kind and full cooperation in this study. My
earnest gratitude goes to owner of CKS Supermarket who gladly shared information
regarding the development of CKS as well as giving me permission to conduct this study
in his premise. | also extend my gratitude to the staffs in the Penampang District Council

and Penampang Library who assisted me in collecting secondary data for this study.

My highest appreciation also goes to my Advisor for Marketing Internship (MKT660),
Miss Jacqueline Koh for her support and guidance in this research. Your continuous
supervision and recommendation for the preparation of this research guided me to

complete this study.

| would also like to document my heartfelt thanks to EJB Corporate Services for the
secretarial service provided in typing, printing and proofreading this document. Last of
all, my gratitude goes to all other individuals, the coordinator of this program, PPL staff,
and other organizations who have contributed directly and indirectly towards completion

of this research paper.



TABLE OF CONTENT

‘DECLARATION OF ORIGINAL WORK”

LETTER OF SUBMISSION

ACKNOWLEDGEMENT

LIST OF TABLES

LIST OF FIGURES

ABSTRACT

1 INTRODUCTION

1.1

1.2

I3

1.4

1.5

L6

1.7

Background
Problem Statement
Objectives

Research Question
Significance of Study
Limitations

Definition of Terms

2  LITERATURE REVIEW

2.1

2.2

4.3

2.4

2.5

Marketing Offers of a Supermarket/Departmental Store

Consumer’s perception and its Influence on the Buying Behaviour

Consumer’s attitude and its Influence on the Buying Behaviour

Consumer's Acceptance about Marketing Mix (Marketing Offer) in the Supermarket

Consumers’ Acceptance about Marketing Environment in the Supermarket

10
12

14

17

17

21

23

25

27



3

6

7

RESEARCH METHODOLOGY AND DESIGN
30 Data Collection
< Sampling Techniques

< ik Procedures for Analysis of Data

ANALYSIS AND INTERPRETATION OF DATA
4.1 Frequency and Characteristic of the Respondents
4.2 Respondents’ awareness of CKS Supermarket
43 Consumers ' acceptance of CKS Supermarket

44 Marketing Environment in CKS Supermarket

CONCLUSIONS AND RECOMMENDATIONS
e 4 Conclusions

5.2 Recommendations
BIBLIOGRAPHY

APPENDICES

29
29
31

31

32

32

36

40

43

47
47

49



ABSTRACT

Consumers’ perception and attitude are part of the psychological factors that affect
consumer behaviour leading to buying decisions. It is one of the well-studied fields of
relationship marketing. This study is important as it gives initial understanding and
indication of how consumers perceived marketing offers that influence their purchasing
behaviours. It is crucial information that can help to create an effective marketing mix
that would assure customer satisfaction. In this study entitled, “Consumers’
Acceptance toward.CKS Supermarket in Donggongon Penampang” its main aim is
to identify how consumers perceived CKS Supermarket and their initial attitude towards
this supermarket, which will determine their acceptance of the supermarket. By
understanding their acceptance of the supermarket, it would be easier to determine the
best marketing approach to cater the consumers’ needs and demands. From this study,
it was found that the main factor that shows positive acceptance of the supermarket is
the location of the supermarket, whereby 97.3% agreed that CKS is strategically located.
However, other factors that did not show favorable consumers’ acceptance of the
supermarket are: parking space, availability of varied products especially imported foods
and fresh produce, organization of items on display and also the price of items as
compared to other shopping outlets, especially Servay. It was also noted that majority of
the respondent rated CKS Supermarket as average (70.7%) and good (24.0%). Findings
from this study would be beneficial to CKS management in order for them to formulate
an effective marketing mix and ensuring that the marketing environment is conducive for
shopping. It is also recommended that CKS strengthen their existing competitive
advantages of being located next to the Tamu ground by having a more active and

aggressive promotional activities besides improving the other marketing mix elements.
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