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ABSTRACT 

This study involves 250 respondent aged between 20 and 36 and above who lives in 

Penampang areas. The researcher explored on consumers' satisfaction towards livestock 

product sold in Penampang, either in the open markets (open space) or hypermarkets and 

supermarkets. The researcher used four issues on this survey, product quality, price, market 

environment and service quality. 

The research methodology used by researcher personal interviews with the consumers 

and personal observation made both in the open market and hypermarket/supermarkets in 

Penampang. The personal interviews were carried out during the weekends (Saturdays and 

Sundays). From the finding, the researcher felt that there are reasons and needs to improve 

the quality of the livestock product, the conditions of the open market, and service quality 

from all concern including the local authorities. 
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