


TABLE OF CONTENTS. 

Page 

Letter of submission i 
Acknowledgement ii 
Executive Summary iii 

CHAPTER 1 ( INTRODUCTION) 

1.1 Background of the study. 1 
1.2 Research Object ives. 1 
1.3 Problem statement 2 
1.4 Research Framework 3 
1.5 Scope of study 4 
1.6 Limitation , 4 
1.7 Definition of terms 5 

CHAPTER 2 ( LITERATURE REVIEW) 

2.21 History of Mobi le Phone. 6 
2.22 List Of Mobi le Phone makers By Country. 7-8 
2.23 Do Cellular Phone Cause Brain Cancer?. 9 

CHAPTER 3 ( RESEARCH M E T H O D O L O G Y ) 

3.12 Methods. 10 
3.13 Sampl ing Procedure. 11 
3.14 Sampl ing Size. 11 
3.15 Sampl ing Design. 12 

CHAPTER 4 (FINDINGS) 

TABLE A N D C H A R T FREQUENCY . 
4.1.1 Gender 13 
4.1.2 Marital status 14 
4.1.3 Age 15 
4.1.4 Race 16 
4.1.5 Occupat ion 17 
4.1.6 Using Mobi le Phone 18 
4.1.7 Prefer Nokia Brand 19 
4.1.8 Preferable Nokia Price from RM199- RM499 20 
4.1.9 Preferable Nokia Price from RM500 - RM699 21 
4.1.10 Preferable Nokia Price from RM700 - RM999 22 
4.1.11 Preferable Nokia Price from RM1000 and up 23 
4.1.12 Buy Nokia Because of Brand 24 
4.1.13 Buy Nokia Because of Benefit 25 
4.1.14 Buy Nokia Because of Price 26 
4.1.14 Availabil ity of Nokia Spare Part 27 
4.1.15 Attractive feature of Nokia 28 
4.1.16 Brand that compete with Nokia 29 
4.1.16 Problem encounter while using Nokia 30 



4.1.17 Suggestion to make Nokia as the first choice. 31 
4.1.18 Reasons not using Mobile Phone 32 
4.1.19 Others brands of Mobi le Phone the Respondents have. 33 
4.1.20 Reason for not using Nokia. 34 

TABLE A N D C H A R T OF CROSSTABULATION. 
4.2.1 Gender and Race 35 
4.2.2 Occupat ion and Buy Nokia Because of Brand. 36 
4.2.3 Occupat ion and Buy Nokia Because of Benefit. 37 
4.2.4 Occupat ion and Buy Nokia Because of Price. 38 
4.2.5 Occupat ion and Preferable Nokia Price RM199-RM499 39 
4.2.6 Occupat ion and Preferable Nokia Price RM500-RM699 40 
4.2.7 Occupat ion and preferable Nokia Price RM70-RM999 41 
4.2.7(A) Occupat ion and preferable Nokia Price RM1000 and up 42 
4.2.8 Race and Buy Nokia because Of Brand 43 
4.2.9 Race and Buy Nokia because Of Benefit 44 
4.2.10 Race and Buy Nokia because Of Price 45 
4.2.11 Race and availabil ity of Nokia spare part 46 
4.2.12 Race and Attractive feature Of Nokia. 47 
4.2.13 Race and Brand that compete With Nokia. 48 
4.2.14 Occupat ion and Brand that Compete with Nokia. 49 

CHAPTER 5 (ANALYSIS OF DATA) 50 - 5 2 

5.1.1 Using Mobile Phone. 
5.1.2 Mobile Phone Brand Used. 
5.1.3 Compet i tors pg Nokia Brand 
5.1.4 Price preferable for Nokia 
5.1.5 Reasons of buying Nokia 
5.1.6 Availabi l ity of Nokia Spare part 
5.1.7 Most Attract ive Features of Nokia 
5.1.8 Detail analysis on Race 
5.1.9 Detail analysis on Occupat ion 

CHAPTER 6 (CONCLUSION) 53 - 5 4 

CHAPTER 7 ( R E C O M M E N D A T I O N ) 55 

BIBLOGRAPHY 56 

***************************************************************** 

APPENDICES 

1. Questionnaires 

2. Literature Reviews 

3. Relevant Photos 



A C K N O W L E D G E M E N T 

First of all I wou ld like to del iver many thank to my respectable lecturer 

Professor Madya Matyas in Matzin for the encouragement , gu idance and advices 

rendered throughout the complet ion of this project research. 

Special thanks also to the entire of LIGS's staff for their cooperat ion and 

contr ibut ion of t ime spent to answer the entire quest ionnai res. 

Thanks and Best of Regards. 



Executive S u m m a r y 

This research project is a study of "THE BUYING BEHAVIOR OF LIGS'S 

STAFF ON MOBILE PHONE ". The object ives are to ga in knowledge and 

exper ience, to identify the most popular brand, to ana lyze and to recommend 

strategy in market ing . 

The independent var iables taken up are Pric ing, Brand, Benef its and 

Availabil ity of Spare Parts. 

I used the Quest ionna i res to collect the data, my approach was either 

personal interv iew or distr ibut ing. 

I use SPSS to ana lyze the data and presented it into table and pie or 

chart. I use f requency distr ibut ion as wel l as crosstabulat ion. 

In this project we could f ind the f inding, analyses, recommendat ion and 

conclus ion. 
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