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excellent work. 
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Tourism is a vital engine for socioeconomic development, contributing significantly to the host 
country's value-added and employment. The expansion of the tourism industry will have a 
favorable impact on closely associated service industries, such as entertainment, food and 
beverage accommodation, transportation, shopping, and small and medium-sized companies 
(SMEs). The labor-intensive nature of the tourism industry will produce job opportunities and cash 
for the local communities. The expansion of the tourism industry in Malaysia would not only provide 
numerous economic advantages – through its direct, indirect, and induced effects – in the form of 
money, production, and job possibilities, but it would also enhance the country's long-standing 
cultural variety (Mohd Rosli, 2014).  

The innovation of tourism products and services is crucial for increasing the amount of 
spending by both domestic and international visitors, the duration of stay in the host country, as 
well as the number of tourists in Malaysia. Therefore, under the Shared Prosperity Vision (SPV) 
2030, the tourism sector is listed under the Key Economic Growth Area (KEGA) under the themes 
of ASEAN Hub, Coastal and Maritime Economies, and Malaysia Truly Asia, respectively (Ministry 
of Economic Affairs, 2019). Almost all states in Malaysia are tasked with pushing the tourism 
development agenda further in the next decade, namely: Perlis (Ecotourism); Penang (Health and 
heritage tourism); Perak (Ecotourism and heritage tourism); Kuala Lumpur (ASIA gateway); 
Malacca (Ecotourism and heritage tourism); Negeri Sembilan (Ecotourism and heritage tourism); 
Kedah (Ecotourism and heritage tourism); Johor (Ecotourism and heritage tourism); Pahang 
(Ecotourism); Sarawak (Ecotourism); Sabah (Ecotourism); Kelantan (Heritage tourism, 
ecotourism, and agrotourism); and Terengganu (Island and coastal tourism). Furthermore, new 
specialty products have been created and marketed. Culture-based tourism, community-based 
tourism, ecotourism, agrotourism, natural attractions (wildlife sanctuaries, national parks, 
highlands, and islands), heritage tourism, and dark tourism are examples of emerging niche 
products that continue to draw large tourism demand (Mohd Zahari et al., 2016; Mohd Rosli, 2014; 
Hanafiah & Hemdi, 2014).  

Dark tourism, also known as thanatourism, is traveling to locations linked with death, sorrow, 
and suffering, such as war monuments, disaster zones, and concentration camps (Rojek, 2003). 
In recent years, there has been a rising interest in dark tourism as a sort of cultural and historical 
tourism, and a number of nations are establishing these types of places as destination brands 
(Stone, 2006). Malaysia is not an exception, and the country's development of dark tourism as a 
destination brand has the potential to contribute to the preservation of significant cultural and 
historical landmarks and provide tourists with a meaningful and informative experience. The 
Malaysian government has promoted Malaysia's dark tourism as one of the country's possible 
sources of revenue (Dorcheh & Mohamed, 2013). The preservation of these places in Malaysia 
could attract international as well as domestic tourists to come to Malaysia (Economic Planning 
Unit, 2006; Bhuiyan et al., 2013). 

Some of the potential dark tourism products in Malaysia are Jerejak Island in Penang, the 
Penang War Museum, Pulau Bidong in Terengganu, The Second World War Sandakan – Ranau 
Death March, Mahsuri in Langkawi, Taiping Prison, Pudu Jail at the city center of Kuala Lumpur, 
and the magnificent Kellie’s Castle in Perak (Mohd Zahari et al., 2016; Masanti, 2016; Tan & Lim, 
2018). These dark tourism attractions can draw a substantial number of people, both international 
and domestic, and therefore can increase tourism revenue. In addition, the reasons that contribute 
to the acceptability of dark tourism in Malaysia, such as its historical and cultural value, educational 
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possibilities, and economic impact on local communities by creating employment and increasing 
tourism earnings.  

Several studies have indicated an upward trend in the number of tourists interested in dark 
tourism destinations in the country. For instance, Ahmat et al. (2021) reported that Mahsuri in 
Langkawi, a famous location for dark tourism in Malaysia, has experienced an increase in both 
domestic and international tourists. Jamin et al. (2020) stated that international and domestic 
tourists are constantly looking for new trends and fascinating ways to travel, and dark tourism is 
one of several instances of tourist goods that can achieve these goals. Additionally, a survey 
conducted by Tourism Malaysia in 2019 found that heritage and cultural tourism, which may 
include dark tourism sites, were the top 3 most popular activities of tourism among international 
tourists visiting Malaysia after shopping and sightseeing in the cities (MOTAC, 2019). 

In conclusion, dark tourism in Malaysia could be one of the key sub-tourism industries, with 
the potential to attract large numbers of tourists. However, its influence on Malaysia's tourism 
sector remains undetermined and raises ethical considerations regarding the economic 
exploitation of tragedy and suffering (Mohd Zahari et al., 2016). Nevertheless, the context of the 
site could provide a lesson for the tourists to remember and reflect upon. To completely 
comprehend the impact of dark tourism in Malaysia, further study is required, which may offer 
policymakers and tourism stakeholders with significant information. 
 
 

REFERENCES 
 
Ahmat, N., Ariffin, H., & Hamid, N. A. (2021). The potential of dark tourism for Malaysian tourism 

industry: A review. Journal of Human Capital Development (JHCD), 14(2), 73-86. 
 
Bhuiyan, M. A. H., Siwar, C., & Mohamad Ismail, S. (2013). Tourism development in Malaysia 

from the perspective of development plans. Asian Social Science, 9(9), 11-18.  
 
Dorcheh, S. A., & Mohamed, B. (2013). Local perception of tourism development: A conceptual 

framework for the sustainable cultural tourism. J. Mgmt. & Sustainability, 3, 31. 
 
Economic Planning Unit. (2006). Ninth malaysia plan 2006-2010. Economic Planning Unit, Prime 

Minister’s Department, Putrajaya, Malaysia. 
 
Hanafiah, M. H., & Hemdi, M. A. (2014). Community behaviour and support towards island tourism 

development. International Journal of Economics and Management Engineering, 8(3), 
804-808. 

 
Jamin, A., Zain, Z. M., Sakarji, S. R., Ahmad, N., & Beta, R. M. D. M. (2020). The benefits of dark 

tourism experience among visitors in Malaysia. KnE Social Sciences, 219-228. 
 
Masanti, M. (2016). Understanding dark tourism acceptance in Southeast Asia: The case of WWII 

Sandakan–Ranau death march, Sabah, Malaysia. Development of Tourism and the 
Hospitality Industry in Southeast Asia, 113-125. 

 
Ministry of Economic Affairs (MoEA). (2019). Shared Prosperity Vision 2030: Restructuring 

Malaysia’s development priorities. Percetakan Nasional Malaysia Berhad: Kuala Lumpur, 
Malaysia 

 
Ministry of Tourism, Arts and Culture (MOTAC) (2019). Malaysia tourist profile 2019 by selected 

markets. Strategic Planning Division Tourism Malaysia, Putrajaya, Malaysia 
 
Mohd Rosli, Z. (2014). Economic Impact of Tourism Sector in Malaysia: Input-output analysis. 

[Unpublished master thesis]. International Islamic University Malaysia. 
 



61 
 

Mohd Zahari, M.S., Hanafiah, M.H., Syed Mahboob, S.S. & Md. Zain, N.A. (2016), Dark tourism: 
is it a growth segment for the Malaysia tourism industry? Tourism and Hospitality 
Management, 22(1), 47-56. 

 
Rojek, C. (1993). Ways of seeing-modern transformations in leisure and travel. Macmillan, 

London. 
 
Stone, P. R. (2006). A dark tourism spectrum: Towards a typology of death and macabre related 

tourist sites, attractions and exhibitions. Tourism: An Interdisciplinary International Journal, 
54(2), 145-160. 

 
Tan, G. A., & Lim, S. (2018). The “Pearl of the Orient” as a dark tourism destination in 

Malaysia. International Journal of Tourism Cities, 4(1), 68-80. 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


	Blank Page



