
FACTORS AFFECTING TOURIST ARRIVAL IN 
SABAH 

ASRAFRAWBI'AH BINTI ABDULLAH 
2011457934 

BACHELOR OF BUSINESS ADMINISTRATION 
WITH HONOURS (BUSINESS ECONOMICS) 

FACULTY OF BUSINESS MANAGEMENT 
UNIVERSITI TEKNOLOGI MARA 

SABAH 

JANUARY 2014 



ACKNOWLEDGEMENT 

First and foremost, thank you to Allah Almighty, I have finally finished up my research 

project. 

I would like to express my utmost appreciation to all the individuals who assisted me 

during the process of conducting this research. 

Million of thank to my advisor, Dr. Ting Siew King, who has given useful advice, 

encouragement and excellent guidance to me throughout the completion of this 

thesis. Under her guidance, I successfully overcome many difficulties and learned a 

lot. My special thank also goes to Tuan Hj Sheikh Junaidi that had contributed some 

ideas and knowledge for this study. Working with them give me the most memorable 

experiences. 

Thank you so much also to the Chairman and General Manager of Western Wetland 

Sactuary Sdn Bhd, Sabah Tourism Board and Sutera Harbour Resort for giving me 

permission to distribute my questionnaires. 

I would also like to take this opportunity to extend my appreciation to all the 

respondents (tourists) that spend some time and cooperation to answer the 

questionnaire with sincere responses. 

Last but not least, I want to express my thanks to my family members and friends, 

who had rendered their support and time mutual towards the completion of this 

thesis. 

iv 



T A B L E OF C O N T E N T S 

Content Page 

Title i 

Declaration of Original Work ii 

Letter of Submission iii 

Acknowledgement iv 

Table of Contents 

List of Table - v 

Abstract vii 

C H A P T E R S 

1. INTRODUCTION 

1.1 Introduction and Background of the Study 1 

1.2 Problem Statement 3 

1.3 Research Objective 5 

1.4 Scope and Limitation 6 

1.5 Significance of the Study 7 

1.6 Research Procedure 8 

1.7 Chapter Outline 9 

2. L I T E R A T U R E R E V I E W 

2.1 Introduction 10 

2.2 Information Sources 11 

2.3 Recreation Provided 12 

2.4 Tourist Attractions 12 

2.5 Theory 13 



2.6 

2.7 

Conceptual Framework 

Conclusion 

14 

14 

3. DATA AND METHODOLOGY 

3.1 Introduction 15 

3.2 Hypothesis Development 16 

3.3 Sample 19 

3.4 Research Approach 19 

3.5 Data Sources 19 

3.6 Questionnaire Design 20 

3.7 Measurement 20 

3.8 Sampling Method 20 

3.9 Unit of Analysis 21 

3.10 Data Analysis Techniques 21 

4. FINDINGS 

4.1 Findings 22 

5. CONCUSION AND RECOMMENDATION 

5.1 Introduction 47 

5.2 Discussion 47 

5.3 Practical Recommendation 49 

5.4 Future Research 51 

5.5 Conclusion 51 

B IBL IOGRAPHY 52 

A P P E N D I C E S 54 



FACTORS AFFECTING TOURIST ARRIVAL IN SABAH 

Asrafrawbi'ah Binti Abdullah 

Faculty of Business Management 

Bachelor of Business Administration (Hons) Business Economics 

Abstract: 

This paper outlaid the factors affecting tourist arrival in Sabah. The main objective is 

to determine the factors that determine tourist arrival and its contribution to the 

economic growth in Sabah. The paper presents the primary data collected by 

personally handed out questionnaires involving a sample of 50 respondents from 

local and international tourists. The results clearly indicated that the natural 

landscape and uniqueness of Sabah do contribute to the number of tourist arrivals 

and those independent variables such as information sources, recreation provided 

and tourist attractions do affect the number of tourist arrival in Sabah. Tourists' 

preferences can be analysed to the use of microeconomic theory, for example, 

demand theory and also push-pull theory. The final finding was the development of 

tourist attraction spot need to be upgraded in line with the expectation of the tourist 

such as the quality, cleanliness and the safety of the environment. Therefore, it is 

essentially important for the government to develop tourism attraction spots whereby 

it will surely improve the economic growth of tourism in Sabah. 

Keywords: Tourism, Tourist Arrival, Sabah, Demand Theory, Push-Pull Theory, 

Information Sources, Recreation, Tourist Attractions 
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