


Abstract

This research is about parental awareness towards television food advertisements which affect 

children’s behavior and their health condition. These days, children are certainly exposed to 

an abundant amount of food advertisements especially those promoting junk foods and foods 

that contain a high level of sugar, sodium, and calorie. This issue has become an alarming 

concern as the time spent by these children on television is undoubtedly increasing. Hence, 

they are more likely to watch more food ads. It is more worrying when the buying power is 

solely controlled by the children whenever they receive money from their parents. The 

purpose of this study has been designed to examine the parents’ awareness about unhealthy 

food advertising, family background, and purchasing power of children towards the behavior 

and health condition of the children. The respondents of this study are the staff in Universiti 

Teknologi Mara Cawangan Terengganu, Campus Dungun. To carry on with the 

investigations, the method that will be used is online questionnaires that will be given to 231 

staff by using convenience sampling to collect the information from them. Then, there will be 

a descriptive analysis used to interpret the data such as mean, standard deviation, and 

frequency. The result of this study shows that majority of the respondents are parents with 

decent educational background and stable income. They are quite aware of the food 

advertisement shown on television. Therefore, this study offers some important insight to 

observe parents’ awareness of behavior and health condition of children towards food 

advertisement on television. In another way, the parents will become more aware whenever 

the children consume unhealthy food as their growth and health are agitated.

Keywords: Television advertisement; Children behavior; Children purchasing power; Parents 
awareness.

ii



Acknowledgment

Assalamualaikum w.b.t,

First and foremost, with humanity and faith, we thank Allah for giving us the strength and 

patience to complete this Undergraduate Project. It has been a journey filled with challenge, 

strength, tiredness, and restlessness.

We would like to express our heart full indebtedness and owe a deep sense of gratitude to our 

supervisor, Encik Mohd Azuan bin Mohd Alias for his sincere guidance at every step and 

inspiration in completing this report. His great insights in the research field have greatly 

inspired us and contributed greatly to the progress of our research ability. He is also an 

undeniably responsible supervisor that never fails to make time for us and replies to every 

inquiry we had despite his busy schedule.

Next, we would like to thank Madam Jazira binti Anuar @ Mohd Noor as the lecturer for this 

subject. Thank you for the endless guidance that she had given us in completing this study. 

She is a very caring and loving lecturer as she gives us her continuous encouragement 

throughout this whole journey. Without her help and motivation, it would not have been 

possible for us to complete this task.

Last but not least, we are greatly indebted to our parents and family that have been supporting 

us both mentally and physically, without a doubt in completing this study. Without their 

invaluable encouragement, we would not be able to carry on with the further steps. We would 

like to sincerely thank all of our classmates and friends that contribute to this study be it 

directly or indirectly.

Thank you.

iii



Table of Contents

CHAPTERS CONTENTS PAGES

Author’s declaration i

Abstract ii

Acknowledgments lii

Table of contents iv - v

1 INTRODUCTION

1.1 Overview 1

1.2 Background of the Study 1

1.3 Problem Statement 3

1.4 Research Objectives 4

1.5 Research Questions 5

1.6 Significance of the Study 5

1.6.1 Academic perspective

1.6.2 Practitioner perspective

1.7 Limitation of Study 6

1.8 Definition of Key Terms 6

2 LITERATURE REVIEW

2.1 Overview

2.2 Television Food Advertisement 8

2.3 Children Health Condition 9

2.4 Parents’ Awareness 9

2.5 Family Background 10

2.6 Purchase Ability of Children 1 0

2.7 Conceptual Framework 11

2.8 Conclusion ।

iv



3 METHODOLOGY

3.1 Overview 12

3.2 Research Design 12

3.3 Population and Sampling 13

3.4 Instrument Development and Testing 14

3.5 Data Collection Procedure 14

3.6 Data Analysis 15

3.7 Research Ethic Consideration 16

4 RESULTS AND FINDINGS

4.1 Overview 18

4.2 Parents’ awareness about unhealthy food advertising on 18 
television towards their children's behavior and health.
4.3 Children's family background that is exposed to 20 
television food advertising towards their behavior and 
health.

4.4 The purchasing ability of the children that affect their 28 
behavior and health.

5 DISCUSSION AND CONCLUSION

5.1 Overview 31

5.2 Parents’ awareness about unhealthy food advertising on 31 
television towards their children's behavior and health.
5.3 Children's family background that is exposed to 32
television food advertising towards their behavior and 
health.
5.4 The purchasing ability of the children that affect their 34
behavior and health.
5.5 Conclusion and Recommendation 36

REFERENCES 38

APPENDICES 44

v


