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NAK AUGER TROLLEY 

EXECUTIVE SUMMARY 

Auger Trolley is the business that officially known as machine. Our business is the 

partnership business owned by three partners. All the partnership contributes the same amount 

to start the business. To be successful in our business all the partner has their own role and 

responsibilities. There are six roles that managed by all the partners which are General Manager, 

Administration Manager, Marketing Manager, Operational Manager and Financial Manager. 

Our client is customers identifying as high, middle and low class who want consume 

product with affordable price of product. We also targeting busiest workers because we have 

delivery services of our product to customer home. NAK Sdn. Bhd. offers an auger trolley that 

give customers comfort to use the auger trolley. 

Across Pasir Gudang particularly the NAK Sdn. Bhd. business has seen an explosion of 

growth over the year. Pasir Gudang is an area that we think the most suitable place to run our 

business. While there are currently a few businesses like us in Pasir Gudang, but only our 

business that have special delivery. 

The management NAK Sdn. Bhd. consists of 3 lead workers which is Afiqah, Muhamad 

Nashrullah and Muhammad Halsiff. Our workers have extensive experience in finance, 

businesses, sales and accounting. These three partners will be taking role responsibilities 

together instead different duties and portfolio of partners. 

Finally, we really hope that our product can be popular in our country and to another 

country. We promise that we can make something different in future to provide a healthy dessert 

for everyone. 


