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SWEET REMEMBRANCE 

EXECUTIVE SUM1\1ARY 

Event planner has great opportunity in today's market. SWEET REMEMBRANCE is a 

business that provides service to plan the 'baby shower', 'aqiqah', 'cukur jambul' and 

birthday party. The sophisticated lifestyle of urban people nowadays has increase the demand 

for planner as all career women do not have the time to do their own event. 

The business is run by manager and four others executives which are financial 

executive, administration executive, operational executive and marketing executive. The 

target market is pregnancy women and new born baby in Ara Damansara, Selangor as this 

place are growing rapidly. The plan to start the business is on 4
th 

April 2014. The 

shareholders will be Muhamad Hisyamuddin bin Mohd Zubir, Haniza Hafzan binti Mohd 

Tony, Amirah Amanina binti Mohd Razif, Marina binti Muhammad Nor and Intan Nadhirah 

binti Ali. 

Currently, we focus in Ara Damansara because we discover t11at t1iere is no other 

competitor that operates this business. This place also chosen because it is in strategic 

location since it is a developing area. 

We decided to promote our business through social network, banners and signboard. Last 

but not least, the operating hours will be from 9.00 a.m. until 5.00 p.m. The working days are 

from Monday until Friday. 
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