TaF TS

3 Ee s
UNIVERSITI
TEKNOLOGI
MARA

DIPLOMA IN MECHANICAL ENGINEERING (EM110)
- JAEM1105C

ROBOCOW ENTERPRISE

PRODUCT NAME:
PORTABLE MILKING MACHINE

PREPARED FOR:
MADAM NORANITA ABDAMIA
PREPARED BY:
Mohammad Kamaruzaman Bin Shamsuddin 2013393271
Ahmad Tarmizi Bin Mohd Nordin 2013122067
Muhammad AdRy Shah bin Aidil 2013134949
Ahmad Fadhil Bin Mohamed 2013571183

Ariff Adha Bin Rosli 2013122123



ACKNOWLEDGEMENT

Assalamualaikum Warahmatullahi Wabarakatuh.
In the name of Allah the Most Gracious and the Most Merciful.

Written in this paper is the proposed business plan for the
establishment of ROBOCOW ENTERPRISE and the sales of its first
product; the PORTABLE MILKING MACHINE. First and foremost, we
would like to extend our deepest gratitude to everyone who has helped

us to complete this project paper.
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EXECUTIVE SUMMARY

This business plan is made by this company's partners as pre-requite of
completing the EM110 course Fundamentals of Entrepreneurship (ENT

300).

The partnership consists of a five man team which includes a General
Manager, Administration Manager, Marketing Manager, Financial
Manager, and Operational Manager. The Project Implementation Costs

(PIC) for the commencement of our business amounts to RM90,943.00.

This endeavor is expected to flourish and become more profitable in the
long run. Furthermore, the product that this company manufactures has

an unlimited potential for innovation.
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