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Bella D Collection 
--since 2013--

Bella 'Dis to be established on March 2013. This company is in field producing 

product which is producing handbag. Our main focus on producing product from denim, we 

choose this type of business after considering the market trend and the future prospect of the 

business . As usual, denim is using to produce clothes, jacket and jeans but handbag from 

denim is not familiar in market. It is different from others varieties handbag in market. The 

market for handbag made from denim is still not explored or growth mature in market trend 

in this country. The quality of denim is a main source in producing our handbag. 

We have chosen this business because handbag can be consider as one of important 

thing in women life. The statistics pertaining to handbag from original denim is not available 

in our country market. The consumer will get handbag from original denim but is too 

expensive in price and its will take time if it involve in importing from other country. 

Although in view of its market in our nation the potential is high. It is a big chance for us to 

manufacture and marketing the handbag from denim and we planned to expand our business 

to whole Sabah. Nevertheless, when we successful we would like to take an opportunity to 

become main supplier in Malaysia. 

1.0 BUSINESS PLAN PURPOSE 
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Bella D Collection 
--since 2013--

This business plan is prepared by Bella'D for the purpose of: 

• To get Support in term of financial 

This business plan will help to convince the bankers in order to get support in 

financial loan providers to help in financing our business. 

• To evaluate and estimate business's potential: 

This business plan helps us to evaluate how far our business can achieve provided 

with all the opportunities in order for the business to be successful. This is due to the 

entrepreneur to assess the business venture objectively, critically and practically. 

• As a guideline in managing the business or the proposed venture: 

This business plan will be as a guide line in managing our business in order to run our 

business on track and moving in the direction where we want to go for our business. 

1.1 BUSINESS BACKGROUND 
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