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ABSTRACT 

 

 

According to the topic chosen on factors influence the awareness of general takaful product 

among of client Iltizam Perkasa Sdn Bhd, it is the one of key the level of awareness. Research 

objectives for this study undertaken are to identify types of general takaful product available in 

Malaysia, to determine the level of awareness of Iltizam’s client towards general takaful product 

and to determine the factors influence level of awareness towards general takaful product in this 

research. The scope of study is mainly focus on the clients of Iltizam awareness towards 

general takaful product.  

 

A set of questionnaire was distributed to the respective respondent. The data is analyzed using 

descriptive analysis, frequencies, and coefficients of Statistical Packages for Social Science or 

SPSS. 

 

 

 

 

 

 

 

 

 


	FACTORS INFLUENCE THE AWARENESS OF GENERAL TAKAFUL PRODUCT AMONG CLIENT OF ILTIZAM PERKASA SDN BHD
	DECLARATION OF ORIGINAL WORK
	LETTER OF SUBMISSION
	ACKNOWLEDGEMENT
	TABLE OF CONTENTS
	LIST OF TABLES
	LIST OF FIGURES
	ABSTRACT
	1.0 INTRODUCTION
	1.1 Background of Study
	1.2 Background of Company
	1.3 Problem Statement
	1.4 Research Questions
	1.5 Research Objectives
	1.6 Scope of Study
	1.7 Limitation of Study
	1.8 Significance of Study
	1.9 Theoretical Framework
	1.10 Definitions of Terms

	2.0 LITERATURE REVIEW
	2.1 Introduction
	2.2 Definition of General Takaful
	2.3 The Purpose of General Takaful Product
	2.4 Types of General Takaful Product
	2.5 The Level of Awareness towards General Takaful Product
	2.6 Promotion
	2.7 Price
	2.8 Brand

	3.0 RESEARCH METHODOLOGY
	3.1 Introduction
	3.2 Data Collection Method
	3.3 Population
	3.4 Sampling

	4.0 FINDING AND ANALYSIS
	4.1 Introduction
	4.2 Descriptive Statistics and Analysis
	4.3 Reliability Test
	4.4 Demographic Profile
	4.5 Achieving Research Objective

	5.0 CONCLUSIONS AND RECOMMENDATIONS
	5.1 Conclusions
	5.2 Recommendations

	BIBLIOGRAPHY
	APPENDIX



