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ABSTRACT

Despite the thriving growth of the industry, Takaful just captures a small portion
of market share of the insurance industry. Thus, there is a need for IKHLAS Consultant
& Services (Takaful Ikhlas) for determine what the factors that are considered as
important for the customers to adopt their product especially among Muslim. There is
also a need for IKHLAS Consultant & Services (Takaful Ikhlas) to capture more muslim

to buy their product.

For the purpose of the study, exploratory research developed in order to identify
the patronage factors that influence people to choose Takaful products, to identify the
products/services adopted by customers of Takaful, and to analyze the differences of
patronage factors between muslim and non-muslim customers on Takaful products.
Simple random sampling has been utilized with 110 respondents of the sample size. Selt-
administered questionnaire was used as the survey instrument. By using the analysis

generated by Statistical Package for the Social Science (SPSS), results are analyzed.

This research found that, convenience, reputation and service provision are the
patronage factors that influence people to choose Takaful products. The researchers also
found that majority of respondents are Muslim with 90.9% ad frequency of 100
respondents, while non-muslim with 9.1%. Thus, it proved that, for Muslim, the elements
of gharar, mysir and riba’ are important in making their decision to choose their operator.
In terms of product adopted by customers, most of the respondents choose Ikhlas Saving

Takaful.

viii



	PATRONAGE FACTORS THAT INFLUENCE PEOPLE TO CHOOSE TAKAFUL IKHLAS (IKHLAS CONSULTANT & SERVICES)
	DECLARATION OF ORIGINAL WORK
	LETTER OF SUBMISSION
	ACKNOWLEDGEMENT
	TABLE OF CONTENT
	LIST OF TABLES
	LIST OF FIGURES
	ABSTRACT
	CHAPTER 1 INTRODUCTION
	1.1 BACKGROUND OF STUDY
	1.2 PROBLEM STATEMENT
	1.3 RESEARCH QUESTION
	1.4 OBJECTIVES OF STUDY
	1.5 SIGNIFICANT OF STUDY
	1.6 SCOPE OF STUDY
	1.7 LIMITATION
	1.8 DEFINITION OF TERMS

	CHAPTER 2 LITERATURE REVIEW
	2.1 INTRODUCTION
	2.2 LITERATURE REVIEW
	2.3 THEORETICAL FRAMEWORK AND HYPOTHESES

	CHAPTER 3 RESEARCH METHODOLOGY
	3.1 INTRODUCTION
	3.2 POPULATION
	3.3 SAMPLING
	3.4 SOURCES OF DATA
	3.5 QUESTIONNAIRE DESIGN
	3.6 DATA INTERPRETATION TECHNIQUE

	CHAPTER 4 RESEARCH AND FINDING
	4.1 INTRODUCTION
	4.2 RELIABILITY TEST
	4.3 RESPONDENT’S PROFILE
	4.4 MEAN AND STANDARD DEVIATION FOR EACH VARIABLES AND ITEMS.
	4.5 DIFFERENCES OF PATRONAGE FACTORS BETWEEN MUSLIM AND NON-MUSLIM CUSTOMERS ON TAKAFUL PRODUCTS

	CHAPTER 5 CONCLUSION AND RECOMMENDATION
	5.1 CONCLUSION
	5.2 RECOMMENDATION

	REFERENCES
	APPENDIX



