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ABSTRACT
This research aims to identify the predictor of consumer preferences in choosing
international luxury apparel among generation Y from the perspective of the university
students. A total of 150 students took part in this survey. The study found that fashion
style has the strongest predictor towards international luxury apparels followed by
country of origin. This study is imperative to the marketers to understand the student’s
preferences in a part of Peninsular Malaysia. The marketer also could realize the market
segmentation and consequently formulate competitive marketing strategies and utilize

target market wisely.



	PREFERENCES TOWARDS INTERNATIONAL LUXURY APPARELS AMONG GENERATION Y FROM THE PERSPECTIVE OF THE UNIVERSITY STUDENTS
	DECLARATION OF ORIGINAL WORK
	LETTER OF SUBMISSION
	ACKNOWLEDGEMENTS
	TABLE OF CONTENT
	ABSTRACT
	CHAPTER 1: INTRODUCTION
	1.1 Background of Study
	1.2 Problem statement
	1.3 Research questions
	1.4 Research objective
	1.5 Significance of study
	1.6 Scope of study
	1.7 Limitations of Study
	1.8 Definitions of terms
	1.9 The organization of the report

	CHAPTER 2 LITERATURE REVIEW
	2.1 LITERATURE REVIEW
	2.1.1 Concept of perceived product quality with international luxury apparels
	2.1.2 Concept of country of origin with international luxury apparels
	2.1.3 Concept of fashion style with international luxury apparels
	2.1.4 Concept of preferences with international luxury apparels

	2.2 THEORETICAL FRAMEWORK
	2.2.1 INTRODUCTION

	2.3 HYPOTHESES

	CHAPTER 3 RESEARCH DESIGN
	3.0 INTRODUCTION
	3.1 POPULATION OF STUDY
	3.2 SAMPLING TECHNIQUE
	3.3 SAMPLE SIZE
	3.4 DATA COLLECTION METHOD
	3.5 MEASUREMENT OF THE VARIABLES

	CHAPTER 4 FINDINGS
	4.0 INTRODUCTION
	4.1 FREQUENCY FOR ALL DEMOGRAPHIC/ BACKGROUNDINFORMATION
	4.2 DESCRIPTIVE STATISTICS
	4.3 RELIABILITY ANALYSIS
	4.4 PEARSON CORRELATION ANALYSIS
	4.5 HYPOTHESES TABLE
	4.6 MULTIPLE LINEAR REGRESSION ANALYSIS

	CHAPTER 5 CONCLUSION AND RECOMMENDATIONS
	5.0 INTRODUCTION
	5.1 CONCLUSION
	5.2 RECOMMENDATIONS

	APPENDICES
	REFERENCES



