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A STUDY ON FACTORS INFLUENCING HOUSE PURCHASING BEHAVIOR 

AMONGST CUSTOMERS IN MALACCA 

 

 

 

ABSTRACT 

 

 

These researches focus on the relationship between house purchasing with personal 

factors, location, product design and price. The purpose of the research is to 

investigate on the factors influencing house purchasing behavior amongst customers 

in Malacca. In addition, by doing this research the researchers will know whether there 

are any significant relationships between variables. The questionnaire was developed 

and distributed to 100 respondents in Malacca. Frequency distribution, reliability test, 

correlation analysis and regression analysis has been chosen by using SPSS system 

to find out the result. The findings indicate that a location is the most factors that 

influence house purchasing behavior amongst customers than personal factors, 

product design and price. 
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