
INCOME GENERATION STRATEGY | 1  

 

 

 

 

 

 

THE STUDY ON INCOME GENERATION STRATEGY:  
THE CASE OF SURUHANJAYA SYARIKAT MALAYSIA 

MUAR 
 
 

M EFFENDY ABDULLAH BIN AZILLAH 
2007137521 

 

 
 

BACHELOR OF BUSINESS ADMINISTRATION 
(HONS) INTERNATIONAL BUSINESS 

FACULTY OF BUSINESS MANAGEMENT 
MARA UNIVERSITI TEKNOLOGI MARA 

BANDAR MELAKA 
 
 

NOVEMBER 2009 
 
 

 



INCOME GENERATION STRATEGY | 2  

 

 

 

DECLARATION OF ORIGINAL WORK 

 

 

BACHELOR OF BUSINESS ADMINISTRATION 
(HONS) INTERNATIONAL BUSINESS 

FACULTY OF BUSINESS MANAGEMENT 
UNIVERSITI TEKNOLOGI MARA 

MELAKA 
 
 

“DECLARATION OF ORIGINAL WORK” 
 

I, M EFFENDY ABDULLAH BIN AZILLAH, (I.C Number: 860306-23-5663) 

 

Hereby, declare that, 
 

• This work has not previously been accepted in substance for any degree, 
locally or overseas and is not being concurrently submitted for this degree or 
any other degrees 

 
• This project paper is the result of my independent work and investigation, 

except where otherwise stated 
 

• All verbatim extracts have been distinguished by quotation marks and sources 
of my information have been specifically acknowledged. 

 
 

 Signature: _______________                  Date: _______________ 



INCOME GENERATION STRATEGY | 3  

 

 

LETTER OF SUBMISSION 

5th November 2009 

 

The Head of Program, 

Bachelor of Business Administration (Hons) International Business 

Faculty of Business Management 

Universiti Teknologi MARA 

Melaka City Campus 

Off Jalan Hang Tuah 

75000 Melaka 

 

Dear Sir, 

SUBMISSION OF PROJECT PAPER (IBM 662) 

Attached is the project paper title “THE STUDY ON INCOME GENERATION- CASE 
OF SURUHANJAYA SYARIKAT MALAYSIA (SSM) Muar. ” to fulfill the 

requirement as needed by the faculty of Business Management, MARA University of 

Technology. 

Lastly, I would like to express my gratitude for the effort and guidance that you have 

rendered for the completion of this project paper. 

 

Thank you 

Yours sincerely 

 
M EFFENDY ABDULLAH BIN AZILLAH 
2007137521 
Bachelor of Business Administration (Hons) International Business 



INCOME GENERATION STRATEGY | 5  

 

TABLE OF CONTENT 

 
 
 
 
 
 

                          TITLE PAGE 
1.0  CHAPTER ONE: INTRODUCTION 6 
        1.1  COMPANY BACKGROUND 7-11 

  1.2   PURPOSE OF STUDY 12 
        1.3  ISSUES 13-14 
2.0   CHAPTER TWO: LITERITURE REVIEW   

2.1  DEFINITION OF COMPANY 16 
2.2  PERFORMANCE MANAGEMENT 17 
2.3  STRATEGIC PLANNING 18 
2.4   STRENGTH-WEAKNESSES-OPPORTUNITIES 
        THREATS (SWOT) ANALYSIS 

 
19-20 

        2.5   IT AND STRATEGY CONCEPT 20 
3.0   CHAPTER THREE:  FINDINGS  
        3.1  SOURCE OF INFORMATIONS 21 
        3.2  COMPANY PRACTICE 22-23 
                  3.2.1   STRATEGIES 24-27 
               3.2.2   TOOLS AND MEASUREMENT    28-30 
               3.2.3   FINDINGS AND GAP 31-34 
                 

4.0   CHAPTER FOUR: CONCLUSION AND RECOMMENDATIONS 
        4.1  CONCLUSIONS 35 
        4.2  RECOMMENDATIONS 36-37 
• REFERRENCES 38 
• APPENDIX  



INCOME GENERATION STRATEGY | 6  

 

 
1.0  CHAPTER 1: INTRODUCTION 

A business (also called a company, firm and enterprise) is a legally 

recognized organization designed to provide goods and/or services to consumers 

(Steven M. Sheffrin ; Wikipedia). Businesses are predominant in capitalist 

economies, most being privately owned and formed to earn profit that will 

increase the wealth of its owners and grow the business itself. The owners and 

operators of a business have as one of their main objectives the receipt or 

generation of a financial return in exchange for work and acceptance of risk. 

Notable exceptions include cooperative enterprises and state-owned enterprises. 

Socialist systems involve government agencies, public ownership, state-

ownership or direct worker ownership of enterprises and assets that would be run 

as businesses in a capitalist economy. The distinction between these institutions 

and a business is that socialist institutions often have alternative or additional 

goals aside from maximizing or turning a profit. (Wikipedia) 

The word "business" relates to the state of being busy either as an individual 

or society as a whole, doing commercially viable and profitable work. The term 

"business" has at least three usages, depending on the scope. The singular usage 

(above) to mean a particular company or corporation, the generalized usage to 

refer to a particular market sector, such as "the music business" and compound 

forms such as agribusiness, or the broadest meaning to include all activity by the 

community of suppliers of goods and services. However, the exact definition of 

business, like much else in the philosophy of business, is a matter of debate. 

Companies Commission of Malaysia or SSM is form purposely to serve as an 

agency to incorporate companies and register businesses in Malaysia. It means to 

ensure the incorporation and business registration activities runs accordance to 

government compliance. SSM also monitor all corporate and business activities to 

build and maintain positive development through comprehensive enforcement. 


	THE STUDY ON INCOME GENERATION STRATEGY:THE CASE OF SURUHANJAYA SYARIKAT MALAYSIA MUAR
	DECLARATION OF ORIGINAL WORK
	LETTER OF SUBMISSION
	ACKNOWLEDGEMENT
	TABLE OF CONTENT
	1.0 CHAPTER 1: INTRODUCTION
	1.1 BACKGROUND OF COMPANY
	1.2 PURPOSE OF THE STUDY
	1.3 THE ISSUES
	1.3.1 Lack of knowledge
	1.3.2 No excessive enforcement
	1.3.3 Global economic Crisis


	2.0 CHAPTER 2: THE LITERATURE REVIEW
	2.1 DEFINITION OF COMPANY
	2.2 PERFORMANCE MANAGEMENT
	2.3 STRATEGIC PLANNING
	2.4 STRENGTH-WEAKNESSES-OPPORTUNITIES-THREATS (SWOT)ANALYSIS
	2.5 IT AND STRATEGY CONCEPT

	3.0 CHAPTER 3: FINDINGS
	3.1 SOURCES OF INFORMATIONS
	3.2 COMPANY PRACTICE
	3.2.1 Strategies
	3.2.2 TOOLS AND MEASUREMENT
	3.2.3 FINDINGS AND GAP


	4.0 CHAPTER 4: CONCLUSION & RECOMMENDATIONS
	4.1 CONCLUSION
	4.2 RECOMMENDATIONS
	4.2.1 Enforce Legal Service Department
	4.2.2 Conduct training and learning program
	4.2.3 Enhance the utilization of information technology


	REFERRENCES
	APPENDIXES



