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ABSTRACT
In this current economic climate, many people are searching for jobs from Internet-based
(online) recruitment service providers. Online recruitment has become an effective way to reach
the maijority of candidates globally. The purpose of this paper is to determine the perceive
usefulness of e-recruitment services among jobseekers in Malaysia and to test whether the
behavior intention towards E-recruitment services. A survey was conducted pertaining to the
objective of these research in perceived usefulness of E-recruitment services and the pattern of
behavior intention among the jobseekers .A framework was drawn to linkage between the
perceived usefulness and ease of use towards the behavior intention. This paper’s conceptual
model and specific objective were tested using a sample of 50 respondents from the jobseekers
in the area of Kuala Lumpur. This study will benefit the recruitment service providers or other
business organizations in improving their recruitment website hence the users would have

positive perception towards online recruitment system.

Types: Mode B (research)



	THE PERCEIVED USEFULNESS OF E-RECRUITMENT AMONG THE JOBSEEKERS IN MALAYSIA
	“DECLARATION OF ORIGINAL WORK”
	LETTER OF SUBMISSION
	ACKNOWLEDGEMENT
	TABLE OF CONTENTS
	LIST OF TABLE
	ABSTRACT
	CHAPTER 1
	INTRODUCTION
	1.1 BACKGROUND OF STUDY
	1.1 BACKGROUND OF COMPANY
	1.1.1 Jobstreet.com
	1.1.2 Jobstreet.com’s Mission
	1.1.3 Jobstreet.com’s Vision
	1.1.4 Jobstreet.com’s Marketing Operation

	1.2 PROBLEM STATEMENT
	1.3 RESEARCH QUESTIONS
	1.4 RESEARCH OBJECTIVES
	1.5 SIGNIFICANCE OF STUDY
	1.6 SCOPE OF STUDY
	1.7 LIMITATIONS OF STUDY
	1.7.1 Time constraints
	1.7.2 Limited sources
	1.7.3 The availability and accuracy of the data


	CHAPTER 2
	LITERATURE REVIEW
	2.1 INTRODUCTION
	2.1.1 Performance ( DV )
	2.1.2 Perceived usefulness (PU) ( IV )
	2.1.3 Perceived ease of use (PEOU) ( IV )

	2.2 PREVIOUS STUDY

	CHAPTER 3
	RESEARCH METHODOLOGY
	3.1 INTRODUCTION
	3.2 RESEARCH DESIGN
	3.3 THEORITICAL FRAMEWORK
	3.4 POPULATION
	3.5 SAMPLING DESIGN
	3.5.1 Sampling size
	3.5.2 Sampling frame
	3.5.3 Sampling technique

	3.6 DATA COLLECTION METHOD
	3.6.1 Types of Data

	3.7 DATA ANALYSIS
	3.7.1 Reliability Testing
	3.7.2 Frequency Distribution
	3.7.3 Descriptive Statistic
	3.7.4 Cross Tabulation Analysis


	CHAPTER 4
	FINDING AND DATA ANALYSIS
	4.0 INTRODUCTION
	4.1 RELIABILITY TEST
	4.2 RESPONDENT’S PROFILE
	4.3 RESPONDENT’S RESPONSE
	4.3.1 Perceived Usefulness
	4.3.2 Perceived Ease of Use
	4.3.3 Perceived Privacy Risk
	4.3.4 Performance Expectancy
	4.3.5 Intention
	4.3.6 Habit
	4.3.7 Attitude
	4.3.8 Economic Situation

	4.4 CROSS TABULATION AND CHI SQUARE STATISTIC
	4.4.1 Relationship between Behavioral Intention and Perceived Usefulness
	4.4.2 Relationship between Behavioral Intention and Perceived Ease of Use


	CHAPTER 5
	CONCLUSION AND RECOMMENDATIONS
	5.1 CONCLUSION
	5.2 RECCOMENDATION

	BIBLIOGRAPY
	APPENDIX



