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In the information management field, disseminating information is one of
the critical factors in ensuring efficient information transferring between
one point to another. It is an act to establish communication by sender
in the act to share information to the receiver in an attempt to equip the
receiver with new and useful information and also to inform an individual
and a group of individual on information that is will give them interest. For
the Government of Malaysia, it is a form of communication and important
part in informing the public through mass media. One way that is often used
by the government is the use of advertising as a tool to achieve specific
goals through communication in transferring information to the public.
[t also used to create awareness and educate public on certain issues and
also to introduce new policy and initiatives through a series of campaign
using advertising. It provides an effective output using advertising strength
in persuading the audience and its capability to enforce attitude change.
Dissemination of information is an important issue to address among
agencies in Malaysia, and as part of information management field and the
new information society in the 20th century, information is an essential
commodity and regarded as valuable in every sector and industry which
gives organization advantages in every front. Advertising is a tool used to
deliver information in most fashioned and interesting ways. It disseminates
information using various mediums and this research focuses newspaper as
a medium to disseminate information through newspaper advertisement.
The term advertising information was used frequently in this research and it
explores the factors influencing the effectiveness of advertising information
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content. Malaysia is rapidly experiencing the growth of the economy
and the need to become a high income nation is important to achieve
the status of a developed nation. With several initiatives in line through
transformation plan, the Government Transformation Program (GTP), the
ability to be connected and established effective communication to the
public is important and definitive factor to ensure the objectives contained
in GTP achieved and to embrace the challenge of global economic change.
The respondents are postgraduate students from research universities
in Malaysia, to investigate their knowledge of Goods and Service Tax
(GST) as an example to test the theories developed in this research. The
study used SEM method and the analysis was done using SEM AMOS
software and the results shows that there are significant relationship
between factors influencing information content and the effectiveness
of advertising information through newspaper advertising. The results
show almost all variables have a positive influence on the effectiveness
of advertising information content except advertisement colour. There
were a few contributions of this research some that need to be highlighted
are, it provides insights into how visual appeals and information
quality influences the effectiveness of advertising information, content,
strengthen the base theory of the effectiveness of advertising information
content and the recommendation to improve government’s dissemination
of information.





