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ABSTRACT

The purpose of this paper is to investigate the relationship between the factors of

social media towarps employees' productivity in Terengganu Foundation, Kuala

Terengganu. A total of 108 sets of questionnaires were distributed to the employees at

Terengganu Foundation by using systematic sampling. The response rate in this study

was 91.6 percent. Researcher discovered that the factors of social media positively give

impact to employee's productivity. It also found that the factors of social media have a

positive relationship with employee's productivity. Researcher suggests management of

companies to encourage the usage of social media, create campaign and conduct training

program in order to increase the awareness of using social media at the workplace. As a

conclusion, this paper has revealed the importance of social media at the workplace

would increase employee's productivity.

Keywords: Social media, employees productivity, intrinsic motivation, communication

channel, knowledge sharing, intention to use
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