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ABSTRACT

This study was carried out to identify the factor that influences employee commitment in

UiTM Jengka, Pahang. In chapter one, the researcher discussed about the background of the

study. This research is study about the CSR as the independent variables toward employee

commitment as the dependent variables. The objectives of this study are to identify the level of

awareness of corporate social responsibilities among employee and to determine the relationship

between corporate social responsibilities and the employee commitment. For the chapter three,

methodology use for this research has been discussed. The methodology is method used by the

researcher in finding the result while completing this research. This is including research design,

sampling frame, population, sampling technique, and sample size, unit of analysis, instrument,

and validity of instrument, data collection procedures and plan of data analysis. The researcher

use convenience sampling technique. The scope of study only revolves within the organization

and chooses workers from the certain department as respondent for the research. The research

chooses workers from UiTM Jengka, Pahang as a scope of the study.
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CHAPTERl

INTRODUCTION

Background of the study

Corporate social responsibility (CSR) is the continuing commitment by business

to behave ethically and contribute to economic development while improving the quality

of life of the workforce and their families as well as the local community and society. At

the same time, society affected by the behavior and action of the company.

As we can see the society nowadays, they live in a situation that has various

information from different field and prepared with the power of science and technology.

This pattern can encourage the way people think, their lifestyle and the demand of

society. Therefore, with the demand and need of CSR this is the most important thing

that must be implemented by the company.

According to Kotler and Nancy (2005), CSR defined as the commitment of the

company to improve social welfare through a good program of CSR. CSR is action or

concept that done by the company based on their ability as the pattern of their

responsibility to community.

There are various example of the responsibility starting from activity that can

improve community harmonies for example giving scholarships to poor people, give a


