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ABSTRACT

The purpose of study is to identifY the awareness of customers towards marketing

campaign of Denai Alam residential done by Guthrie Properties Development

Holding Berhad (GPDH). It also will help the company to deterntine whether their

marketing campaign had been done effectively or not. Based on the company, the

customers' awareness towards marketing campaign can be gain by choosing the right

tools, the frequency ofdoing campaign and the creativity of the campaign. lithe level

of awareness is high, it shows that the marketing campaign is done effectively and

people know about the Denai Alam project as well. If not, GPDH need to come out

with new strategy for their marketing campaign.

In this study, researcher used the prJ11ary and secondary data as well to collect the

data. Researcher also used the convenience sampling where 100 of respondents are

being chosen to answer the questionnaire. The respondents are comprised of the

potential customers that come to the Bukit Jelutong sales office. After collect the data

from respondents, the result shows most of them are aware to the any marketing

campaign of Denai Alam project that undert.aken by the company. Researcher also

identifY that creativity is important to create better awareness towards the campaign.

This study also help the company to identify the area that they need to improve in

order to create better awareness. The recommendations that come from the researcher

and the respondents aiso can be found in this project paper.
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