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ABSTRACT
This study investigates the information needs of small and medium-sized enterprise
(SME) managers in Shah Alam, Selangor, Malaysia. It identifies their information needs
when they were in the early stages of their business experience. The study adopted a
mixed method of study which were: quantitative and qualitative approach of study.
Questionnaires were distributed to a sample of 110 managers of SMEs located in Shah
Alam, Selangor. Twenty-six respondents from the samples were interviewed. The
findings from the survey using the questionnaire revealed that the identified kinds of
business information needed by respondents included information on business
opportunities, followed by preparing business plans, planning cash flow, and profit
planning. The results indicated that the kinds of business information considered very
important were information related to planning cash flow, followed by communications
with clients, business opportunities, preparing business plans, courses on
entrepreneurship, profit planning, and latest technology. The study found that
respondents obtained most of their business information by sharing experience with other
entrepreneurs, followed by talking to other entrepreneurs, using the Internet/email,
reading newspapers and magazines, discussions with friends and relatives, getting advice
from government agency officers, asking clients, and talking to experts/business
consultants. The results revealed that the sources from which respondents obtained their
business information were courses, followed by business exhibitions, the Internet/e-mail,
government agencies, business premises, technical training, and practical training.
Clients and other entrepreneurs were considered as very important sources of business

information, while the librarian was perceived as only moderately important.
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Results from the interview revealed that the most common kinds of information required
by SME managers were business information/opportunities, followed by financial
sources, current marketing trends, location, survey/research, sources of raw
materials/intermediate ~ products, information on  customers, government
regulations/policies, competitors, method/equipment/technology, business registration,
risk, labour availability, profitability, networking methods and travels. The most common
kinds of information required for decision-making were  business
opportunities/competitors, followed by finance, methods of analysis, market, data,
suppliers (of raw  materials/immediate = products), innovation/technology,
consultancy/advices, society, risk, profitability, government policies, and
entrepreneurship training. The results of the interview also revealed that the most
common types of sources of information were the Internet, followed by reading materials,
surveys, information directories, associations/agencies, courses on entrepreneurship,
experts/business consultants, media, networks, exhibitions, advertisements, visits,

analytical reports, social events, neighbourhoods, market players, politics and biography.

Keywords: information needs, business information, SME managers, small and medium-

sized enterprise (SME)

vii



	TABLE OF CONTENTS
	ABSTRACT
	CHAPTER 1 INTRODUCTION
	1.0 Background
	1.0.1 Definition of SME in Malaysia

	1.1 Statement of the Problem
	1.2 Purpose of the Study
	1.3 Objectives
	1.4 Research Questions
	1.5 Significance of the Study
	1.6 Scope of the study
	1.8 Definitions

	CHAPTER 2 LITERATURE REVIEW
	2.0 Introduction
	2.1 Definition of Information Needs
	2.2 Definitions of Business Information
	2.3 Business Information Needs
	2.4 Related Studies on Information Needs
	2.4.1 Kinds/ Types of Business Information
	2.4.2 Ways of Obtaining Business Information
	2.4.3 Sources of Business Information
	2.4.4 Importance of Business Information
	2.4.5 Information for Decision-Making

	2.5 Conclusion

	CHAPTER 3METHODOLOGY
	3.0 Introduction
	3.1 Research Design
	3.2 Population
	3.3 Data Collection Methods
	3.3.1 Questionnaire
	3.3.1.1 Questionnaire Design
	3.3.1.2 Contents of the Questionnaire


	3.4 Pre-test
	3.5 Validation
	3.6 Pilot Study
	3.7 Reliability test
	3.8 Interview
	3.9 Actual Field Work
	3.10 Data Analysis
	3.11 Conclusion

	CHAPTER 4ANALYSIS AND RESULTS
	4.0 Introduction
	4.1 Profile of Respondents
	4.1.1 Distribution of Respondents by Age
	4.1.2 Distribution of Respondents by Gender
	4.1.3 Distribution of Respondents by Marital Status
	4.1.4 Distribution of Respondents by Qualification
	4.1.5 Distribution of Respondents by Business Activities

	4.2 Information Needs of SME Managers
	4.2.1 Kinds of Information Needed
	4.2.2 Level of Importance of Business Information
	4.2.3 Methods of Obtaining Information
	4.2.4 Sources of Business Information
	4.2.5 Importance of Sources of Information

	4.3 Conclusion
	CHAPTER 5ANALYSIS AND RESULTS
	5.0 Introduction
	5.1 Types of Business
	5.2 Information Needs of SME Managers
	5.3 Information Required to Make Decision
	5.4 Sources of Information
	5.5 Conclusion

	CHAPTER 6CONCLUSIONS AND RECOMMENDATIONS
	6.0 Introduction
	6.1 Summary (Quantitative Approach Using Questionnaire)
	6.1.1 Profile of Respondents
	6.1.2 Information Needs of SME Managers
	6.1.2.1 Kinds of Information Needed
	6.1.2.2 Level of Importance of Business Information
	6.1.2.3 Methods of Obtaining Information
	6.1.2.4 Sources of Business Information
	6.1.2.5 Importance of Sources of Information


	6.2 Summary (Qualitative Approach - Interview)
	6.2.1 Type of Business
	6.2.2 Information Required in Business
	6.2.3 Information Required in Decision-Making
	6.2.4 Sources of Information

	6.3 Implications of the Findings
	6.4 Recommendations for Further Research
	6.5 Conclusion




