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ABSTRACT

The purpose of this research IS to study the contribution and significance of product

strategy towards consumer acceptance: A case study of JKiNG Sdn. Bhd. in Johor

Bahru. This study also wants to analyze the relationships between design and consumer

acceptance, to identify the relationships between quality and consumer acceptance and

to understand the relationships between price and consumer acceptance. Moreover, this

study will examine the significance relationship between design and consumer

acceptance, the significance relationship between quality and consumer acceptance,

and significance relationship between price and consumer acceptance.

The findings showed that there are significance relationships between design and quality

towards consumer acceptance. Meanwhile, there is no significance relationship between

price and consumer acceptance. The researcher is also able to give some

recommendations and suggestion on the best product strategy towards consumer

acceptance after the analysis, findings and interpretation.
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