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ABSTRACT

Effective Communication is very important to an organization. Without a proper communication
especially in internal organization may affect the company’s reputation, efficiency and
effectiveness. In this report titled ‘Effective Communication in Internal Organization at
Muehlbauer Technologies Sdn Bhd’, the researcher will describe the relationship between levels
of management, channel communication, information overload and demographic factor with

effective communication the company.

The objectives of this study are firstly is to examine the relationship between level of
management, channel of communication, information overload and demographic factor towards
effective communication and also identifying which variable give more significant impact
towards effective. These objectives are also for Muehlbauer to improve their efficiency and

effectiveness in daily working environment.

Throughout this study, a sample of 178 respondents selected from 309 populations in entire
level of management in Muehlbauer through stratified random sampling. After data gathered
and being analyzed, the result shows that there are significant relationships between
independent variables towards the dependant variables. More than that, the researcher also
gives some recommendations for future research and also to the practitioner so that they can

use and implement it for improving their organization communication.

At the end of this study, the researcher found that there are relationships between level of
management, communication channel, information overload and demographic factor towards
effective communication in Muehlbauer Technologies Sdn Bhd. Thus, all four hypothesis

developed are accepted.



	DECLARATION OF ORIGINAL WORK
	LETTER OF SUBMISSION
	ACKKNOWLEDGEMENT
	TABLE OF CONTENT
	LIST OF TABLES
	LIST OF FIGURES
	ABSTRACT
	CHAPTER 1INTRODUCTION
	1.0 AN OVERVIEW
	1.1 INTRODUCTION
	1.2. BACKGROUND OF COMPANY
	1.3. PROBLEM STATEMENT
	1.4. RESEARCH OBJECTIVES
	1.5. RESEARCH SCOPE
	1.6. SIGNIFICANT OF THE STUDY
	1.7 LIMITATION OF THE STUDY
	1.8 OPERATIONAL DEFINITION

	CHAPTER 2LITERATURE REVIEW
	2.0 AN OVERVIEW
	2.1 EFFECTIVE COMMUNICATION
	2.2 LEVEL OF MANAGEMENT
	2.3 COMMUNICATION CHANNEL
	2.4 INFORMATION OVERLOAD
	2.5 DEMOGRAPHIC FACTOR
	2.6 SUMMARY

	CHAPTER 3RESEARCH METHODOLOGY
	3.0 AN OVERVIEW
	3.1 RESEARCH DESIGN
	3.1.1 Purpose of the study
	3.1.2 Types of investigation
	3.1.3 Unit of analysis
	3.1.4 Time Horizon

	3.2 THEORITICAL FRAMEWORK
	3.3 HYPHOTESIS
	3.4 SAMPLING PROCEDURES
	3.4.1 Population
	3.4.2 Sampling frame
	3.4.3 Sample size
	3.4.4 Sampling Techniques

	3.5. SURVEY INSTRUMENT
	3.6. DATA COLLECTION METHOD
	3.7 DATA ANALYSIS METHOD
	3.8 SUMMARY

	CHAPTER FOURFINDING & ANALYSIS
	4.0 AN OVERVIEW
	4.1 RELIABILITY ANALYSIS
	4.2 FREQUENCY ANALYSIS
	4.3 PEARSON CORRELATION MATRIX
	4.4 MULTIPLE REGRESSIONS
	4.5 HYPOTHESIS DECISION
	4.6 SUMMARY

	CHAPTER FIVE CONCLUSION & RECOMMENDATION
	5.0 AN OVERVIEW
	5.1 CONCLUSION
	5.2 RECOMMENDATION FOR FUTURE RESEARCH
	5.3 RECOMMENDATION FOR PRACTITIONER
	5.7 SUMMARY

	BIBLIOGRAPHY
	APPENDIXES



