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UNDERSTANDING THE RELATIONSHIPS BETWEEN POSTCARDS AS 

IMAGE MAKERS AND POSTCARDS-INDUCED EMOTIONS WITH A 

DESIRE TO TRAVEL 

ABSTRACT 

Nowadays, due to the growing advance of electronic communication such as e-cards, 

video postcards and the era of email, understanding of postcards’ potential power in 

generating interest toward a destination is important. However there is lack of 

research on postcards within the context of destination image representation. Thus, 

the purpose of research is to understand the relationships between postcards as image 

makers and postcards-induced emotions towards the desire to travel to help the 

destination marketer in determining the effectiveness of postcards as marketing and 

promotional tools towards the destination. This research was conducted in SkyPos 

Langkawi and Selangor with total of 80 respondents. Whereby, due to the 

unavailability in estimating the targeted respondents, nonprobability and purposive 

sampling design were used. Next, the findings reported that postcards as image 

makers had a significant relationship towards desire to travel as well as postcard-

induced emotions which was significantly impact towards desire to travel. Apart from 

that, the result also confirmed that destination image act as a moderator for all the 

relationships. Thus, three objectives of this research were successfully achieved and 

answered. Lastly, the research also put forward with some implications pertain to the 

development of theoretical and practical understanding about the relationships of 

postcards as image makers and postcards-induced emotions in generating a desire to 

travel. 

Key words: Postcards as Image Makers, Postcards-induced Emotions, Desire to 

Travel, Destination Image 

iii 



TABLE OF CONTENTS 

                      PAGE 

TITLE PAGE              i 

AUTHOR’S DECLARATION    ii 

ABSTRACT   iii 

ACKNOWLEDGEMENTS   iv 

TABLE OF CONTENTS   v 

LIST OF TABLES   viii 

LIST OF FIGURES   ix 

 

CHAPTER ONE: INTRODUCTION 

1.0 Introduction         1 

1.1 Background of the Study       2 

1.2 Research Problem        5 

1.3 Purpose of Study        6 

1.4 Research Objectives        6 

1.5 Research Questions        7 

1.6 Study Framework        7 

1.7 Hypotheses         8 

1.8 Significance of the Study       9 

1.9 Definitions of the Keywords       10 

1.10 Structure of the Thesis       12 

 

CHAPTER TWO: LITERATURE REVIEW 

2.0 Introduction         13 

2.1 Postcards         14 

2.2 Desire to Travel        15 

2.3 Postcards as Image Makers       18 

2.4 Postcards-Induced Emotions       21 

2.5 Destination Image        23 

 

 

 

v 



CHAPTER THREE: RESEARCH METHODOLOGY 

3.0 Introduction         28 

3.1 Research Design        29 

3.2 Sampling Design        30 

3.3 Sample Size         32 

3.4 Research Instrument        32 

3.5 Questionnaire Design        33 

3.6 Translation of the Questionnaire      36 

3.7 Pilot Study         38 

3.8 Data Collection        40 

 

CHAPTER FOUR: DATA ANALYSIS AND RESULTS 

4.0 Overview         42 

4.1 Reliability Test        43 

4.2 Respondents’ Profiles        44 

4.3 Procedures of Analyses       51 

4.4 Preliminary Analyses for Correlation      52 

4.5 Regression Analysis        56 

 4.5.1 Analyses on the Relationship between Postcards and Desire 56 

 to Travel  

4.5.2 Analyses on the Relationship between Postcards as    57 

Image Makers and Desire to Travel  

4.5.3 Analyses on the Relationship between Postcard-induced  58 

Emotions and Desire to Travel  

4.5.4 Analyses on the Relationship of the Destination Image   60 

as a Moderating Effect between Postcards as Image Makers  

and Postcard-induced Emotions towards Desire to Travel  

 

CHAPTER FIVE: DISCUSSIONS AND CONCLUSIONS 

5.0 Introduction         62 

5.1 Recapitulation of the Study Findings      62 

5.2 Discussion on Finding of Postcards as Image Makers and  

Desire to Travel        63 

vi 


	ABSTRACT
	TABLE OF CONTENTS
	CHAPTER 1 INTRODUCTION
	1.0 Introduction
	1.1 Background of Study
	1.2 Research Problem
	1.3 Purpose of Study
	1.4 Research Objectives
	1.5 Research Questions
	1.6 Theoretical Framework
	1.7 Hypotheses
	1.8 Significance of Study
	1.9 Definitions of the Keywords
	1.10 Structure of the Thesis

	CHAPTER 2 LITERATURE REVIEW
	2.0 Introduction
	2.1 Postcards
	2.2 Desire to travel
	2.3 Postcards as image makers
	2.4 Postcards-induced emotions
	2.5 Destination Image

	CHAPTER 3 RESEARCH METHODOLOGY
	3.0 Introduction
	3.1 Research Design
	3.2 Sampling Design
	3.3 Sample Size
	3.4 Research Instrument
	3.5 Questionnaires Design
	3.5.1 Questions Used in Part A
	3.5.2 Questions Used in Part B
	3.5.3 Questions Used in Part C

	3.6 Translation of the Questionnaire
	3.7 Pilot Study
	3.8 Data Collection

	CHAPTER 4 ANALYSIS AND RESULTS
	4.0 Overview
	4.1 Reliability Test
	4.2 Respondents’ Profiles
	4.2.1 Gender
	4.2.2 Age
	4.2.3 Marital Status
	4.2.4 Highest Educational Qualification
	4.2.5 Country of Residence
	4.2.6 Employment
	4.2.7 Average Monthly Income

	4.3 Procedure of Analyses
	4.4 Preliminary Analyses for Correlation
	4.5 Regression Analysis
	4.5.1 Analyses on the Relationship between Postcards and Desire to Travel
	4.5.2 Analyses on the Relationship between Postcards as Image Makers and Desire to Travel
	4.5.3 Analyses on the Relationship between Postcard-Induced Emotions and Desire to Travel
	4.5.4 Analyses on the Relationship of the Destination Image as a Moderating Effect between Postcards as Image Makers and


	CHAPTER 5 DISCUSSION AND CONCLUSIONS
	5.0 Introduction
	5.1 Recapitulation of the Study Findings and Discussion
	5.2 Discussion on finding of postcards as image makers and desire to travel
	5.3 Discussion on finding of postcard-induced emotions and desire to travel
	5.4 Discussion on finding of destination image as moderating effect on postcards as image makers and postcard-induced emotions with desire to travel
	5.5 Hypothesis Testing
	5.6 Limitations of the Study
	5.7 Possible Future Research (Recommendations)
	5.8 Implications and Conclusion

	REFERENCES
	APPENDICES



