«

>
JOHOR CORPORATION: A STUDY ON
COLLECTIVISM AND DECISION MAKING

FARHANA BINTI ZAINUDDIN
2009704707

BACHELOR OF BUSINESS ADMINISTRATION
(HONS) INTERNATIONAL BUSINESS
FACULTY OF BUSINESS MANAGEMENT
UNIVERSITI TEKNOLOGI MARA
BANDARAYA MELAKA

JANUARY 2012



ACKNOWLEDGEMENT

Praise to Al- Mighty Allah for His blessings for giving me the inspiration to embark on this
report. | am particularly thankful to Allah for gracing me with continued health, strength

and willpower to keep my spirit high at all times in the course of completing this study.

| would like to express my gratitude to my advisor Mr Mohd Halim Bin Mahphoth, for his
support and guidance, most importantly his encouragement in planning and writing this

study.

My special thanks also go to Miss NorShafaf Binti Jailani for her valuable comment to
help further improve on this study. My special thanks also go to all respondents who are
spent time to answer the questionnaire and my thank you also goes to my friends who
had given the encouraging support in conducting the research. Thank you also to my
beloved husband and parents who have been supportive with their inspiration and

encouragement to complete this study.

Finally, my thank you also goes to everyone else who has contributed directly and
indirectly and whom | have not been able to mention each and every one of them, but

was kind enough to spare his or her precious time to participate in this research.

Thank you.



TABLE OF CONTENTS
Acknowledgement

List of table

List of figures

Abstract

CHAPTERS

1. INTRODUCTION

1.0 Introduction

1.1 Background of the study
1.2 Problem statement

1.3 Research question

1.4 Research objective
1.5 Research hypotheses
1.6 Significant of the study
1.7 Scope of study

1.8 Limitation of study

1.9 Definition of term

1.0 Conclusion

2. LITERATURE REVIEW
2.0 Introduction
2.1 Hofstede’s cultural dimensions
2.2.1 Power distance
2.2.2 Uncertainty avoidance
2.2.3 Individualism-collectivism
2.2.4 Masculinity-femininity
2.2.5 Long term orientation
2.2 Individualism-collectivism
2.3 Horizontal Collectivism
2.4 Vertical Collectivism
2.5 Definition of decision making
2.6 General decision making styles
2.6.1 Rational decision making styles
2.6.2 Intuitive decision making styles
2.6.3 Dependent decision making styles
2.6.4 Avoidant decision making styles
2.6.5 Spontaneous decision making styles
2.7 Conclusion

PAGE

Vi

O© O NOO1LOT S WN P

(B
o

11
12

17
20
21
22
23

26



ABSTRACT

In the era of globalization, understanding of cultural differences in decision making
becomes increasingly important not just for personal interest but also for designing
effective international management program for one organizational. Hence, the purpose
of this study is to explore the relationship between collectivism and decision making
which the collectivism dimension is one of the Greet Hofstede’s cultural frameworks.
Thus, this study will give benefit not just to the researcher but also to the other people

who have desires to have knowledge related to this study.

To gather information from respondents which are among employees in Johor
Corporation, the questionnaire was distributed to 50 respondents with 28 questions have
been asking in the questionnaire. The list of questions consists of 4 parts which are
vertical and horizontal dimension, decision making and demographic. After the data
have been collected, the software of SPSS version 15 was conducted the result.

Therefore, the result indicates the relationship among variables.
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CHAPTER 1:

INTRODUCTION

1.0 Introduction

Referring to Ghosh (2004), stated that individualism-collectivism cultural dimension has
been used to describes, explain and predict differences in attitude, values, behaviors,
cognition, communication, attribution and self-concept of one people. People low in
collectivism cultural occasionally identify individualist while people who high in

collectivism is describe collectivist.

The research study will focus on cross-cultural psychology research which examines the
relationship between the collectivism cultural dimensions among employees in Johor
Corporation which consists of vertical collectivism cultural and horizontal collectivism

cultural as independent variable and decision making as dependent variable.

The report comprises the background of the study which focuses on the relationship
between collectivism and decision making at organizational named Johor Corporation,
PERSADA. In the problem statement, there are some problems regarding from previous
research. Then in the research objective, there are consists of 2 (two) which explained
about the purpose of the study regarding collectivism cultural dimensions while for
research question, there are also 2(two) question regarding the relationship between

collectivism dimensions and decision making. In the research hypotheses, there are also
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